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MyTb BOMHA: camypaiicKue Tpaguumm B YKpauHe

Bnepsbie B YkpauHe npoitaet I- N MEXAYHAPO/HbIA TYPHWUP N0 AMOHCKOMY BOEBOMY UCKYCCTBY K3H[O0 c yuactuem
cnoptcMeHoB YkpauHbl u MonpoBbl. CopeBHOBaHMsA KOMaHA-y4acTHUL, cocToaTca 19 aekabps 2009 B r. Kuposorpage
(yn. BepxHenepmckas, 7 3an «3Hepro-Cnopt», Hauyano: 13.00, BXxo4 CBOOOAHBI).

MeponpusaTtne nposoauTca nof natpoHatom [naebl Kuposorpagckoi ropogckon agmuHuctpaumuu lysakosa Bnagumupa
TuxoHoBMYa.
[naBHbIii cyabs copeBHoBaHuin: Fopait Xupoku, CaHcai (AnoHus).

Mpaktka K3Hao — 310 HanpaBneHue C AaBHel W rnyboOKoO Tpaguumeil, KOTOPoe ABNAETCA CaMbiM 3HAYMMbIM U3 GOEBBIX
WCKyCCTB, NpeacTaBasiowmux 6y-ao kynstypy AnoHun. OCHOBaHHOE Ha NpUeMax BAALEHMA CaMypalcKkuUM MeyoM, ¢ boraToii
W MHOTO BEKOBOI MCTOPMEN, HACYMTLIBAIOLLEE MHOTO COTEH JieT, CKyccTBO K3HAO HanpaBieHo Ha pa3BuUTME 340POBOro
TeNa U CO3HaHWUA NOCPEACTBOM ANUTENbHbIX 3aHATHIA (K31Ko). AGCONIOTHO HOBbIE ANs YKpauHbl AUCLUMAUHbLI ANOHCKOTO
Oy-A0 NpeKpacHo NPWXUAUCL W 3aHUMAIOT [OCTOHOE MecTo B OOWeECTBE, He TONAbKO KaK BMA CMOPTA, HO M Kak
BOCMUTATE/IbHAA CUCTEMA.

«Hawa OoTBETCTBEHHOCTb NEXMUT B TOM, YTOObl 3aWWTUTL Oy-[0 U mepeaatb ero OyaywWMM MOKONEHUSM» - TFOBOPUT
Bnagumup CaBueHko, npeacenatens LleHTpa ANOHCKMX GOEBbIX UCKYCCTB YKpauHbl — «Mbl YBEPEHbI, YTO TYPHUP Hanpet
CBOMX MOYMUTATENE CPeaM MCTUHHBLIX LEHWUTeNneil ANOHCKMX O0EeBbIX MCKYCCTB W, MMEHHO MO3TOMY, Mbl NAaHUPYeM
NPOBOAMUTL NOAOOHBIE MEPOTPUATUS EIKETOLHOY.

01 umenun Oepepauun TpaguunonHoro Kapate-po YkpauHsl, Bceykpaurckoit ®epepaunmn Kanpo, Usnpo v 13eno YkpauHsl
n LlEHTpa ANOHCKUX 6oeBbIX UCKYCCTB praVIHbI npurnawaem Bac, NOCeTUTb yp,lABVITeJ'IbeIVI npasgHuK d)IA3VIHECKOFO n
OYXOBHOMO COBEPLIEHCTBA, KOTOPbIN CTaBMT LieNibio OPMUPOBAHUE MOSIHOLEHHOI IMYHOCTM U TBEPAOTO XapaKTepa.

CMOHCOPLI TYPHWUPA: 3A0 «PA[lNA», HOBOYKPAMHCKWI XNEBOKOMBUHAT, PA «AHTYPAX-A», noaurpaduueckoe
npegnpuatue «KOO».

PR-TMAPTHEP:BYTUK YACTHbIX COBbITUI «MIONBbCKNIM» - npepnaraet ceom ycnyru B o6nactu Brand PR, Corporate PR,
Internet PR, Event Management.
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