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Ine6 ApxaHrenbCKuit npoBes MacTep-Kaacc B pamkax «MapkeTuHrosoro opyma»

14-17 okTa6ps B Mockee npowen IV MexpyHaponHblii MapkeTuHroselit busHec-®opym TOP Marketing Management.
OceHHss ceccus Popyma TPaaMLMOHHO NOCBALLEHA OCOOEHHOCTAM yNpaBieHUs MapKETUHIOM Ha pbiHke b2b. B 3Tom rogy
MeponpuaTue cobpano 270 feneratoB U3 22 poCCUNCKUX FOPOLOB U 4 CTPaH.

TakXe y4YaCTHMKW CMOFAM MOCETUTb MacTep-KNaccbl N0 Pa3BUTMIO JIMYHBIX YNPaBNEHYECKUX HABbIKOB, MPOCAYWATb
CneuKypc NO KOHKYPEHTHOW pa3BefKe, NPUHATb yyacTue B KPYriblx CTONAX, MO3HAKOMUTLCA CO CBOMMW KOMJeramu BO
BpeMs cneuuanbHoi ceccum 3Hakomcts TOP-MM Networking u mHoroe apyroe. 3HauuTenbHOE MecTO B 0OCYXAEHWUU
AeneraToB 3aHAN BONPOC KOPPEKTUPOBKM MapKeTUHTa B YCIOBUAX Kpu3uca.

Bauvxaiwmii 6ecnnatHblii MacTep- knacc Mne6a ApxaHrenbckoro coctoutcs B Mockse, 20 Hos6ps.
[nsa peructpauun — nuwuTte no agpecy: jp@improvement.ru
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